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35.4% or 66,497,087 of USA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Typical Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 56.3 years old (1.9%
younger than average) and have a $97,534 (1.8% lower than average) annual household income.
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34.6% or 1,860,979 of CHI DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Typical Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 55.6 years old (2.6%
younger than average) and have a $107,178 (3.% lower than average) annual household income.
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33.5% or 1,361,990 of WDC DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Typical Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 54.5 years old (3.8%
younger than average) and have a $145,675 (.6% higher than average) annual household income.
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39.7% or 1,277,133 of SEAT DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Typical Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 56.2 years old (.9%
younger than average) and have a $131,192 (2.3% higher than average) annual household income.
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Typical Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 57.2 years old (1.1%

P“x 37.8% or 1,273,992 of PHX DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
younger than average) and have a $106,106 (4.4% lower than average) annual household income.
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= T 35.4% or 66,497,087 of USA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
3 i “sn Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 6.8% less likely to be a

ﬂ MetLife college graduate, 9.6% less likely to work full-time, 38.7% more likely to be married, 2.4% more likely to

|
m ‘ be a grandparent of 1 or more children under 18.
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34.6% or 1,860,979 of CHI DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 15.2% less likely to be a
college graduate, 9.% less likely to work full-time, 38.1% more likely to be married, 7.2% more likely to

be a grandparent of 1 or more children under 18.
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33.5% or 1,361,990 of WDC DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are .8% more likely to be a
college graduate, 1.4% more likely to work full-time, 39.6% more likely to be married, 8.8% less likely to
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to be a grandparent of 1 or more children under 18

39.7% or 1,277,133 of SEAT DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 4.8% less likely to be a
college graduate, 11.4% less likely to work full-time, 40.9% more likely to be married, 16.4% more likely
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37.8% or 1,273,992 of PHX DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 6.% less likely to be a
college graduate, 20.5% less likely to work full-time, 37.6% more likely to be married, 5.% more likely to

be a grandparent of 1 or more children under 18.
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35.4% or 66,497,087 of USA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 1.7% more likely to own
their home, 27.6% more likely to own a higher valued home, 4.% more likely to have a single-family
home, .3% less likely to have a dog.
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34.6% or 1,860,979 of CHI DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are .2% more likely to own
their home, .7% more likely to own a higher valued home, 6.1% more likely to have a single-family home,
1.% less likely to have a dog.
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home, .6% more likely

to have a dog.

33.5% or 1,361,990 of WDC DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are .3% less likely to own
their home, 10.6% more likely to own a higher valued home, 5.5% more likely to have a single-family
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39.7% or 1,277,133 of SEAT DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 8.1% more likely to own

their home, 2.% more likely to own a higher valued home, 5.4% more likely to have a single-family home,
11.5% more likely to have a dog.
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37.8% or 1,273,992 of PHX DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 1.6% more likely to own
their home, 2.6% more likely to own a higher valued home, 2.9% more likely to have a single-family

| home, 3.% less likely to have a dog.
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35.4% or 66,497,087 of USA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 1.9% less likely to look up
D-I-Y advice online, 6.1% less likely to always vote in local elections, 13.3% less likely to belong to a gym,

.1% more likely to fly domestic past yr.
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34.6% or 1,860,979 of CHI DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 11.6% less likely to look
up D-I-Y advice online, 5.6% less likely to always vote in local elections, 16.6% less likely to belong to a
gym, 5.7% more likely to fly domestic past yr.
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33.5% or 1,361,990 of WDC DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 3.9% more likely to look
up D-I-Y advice online, 9.7% less likely to always vote in local elections, 21.6% less likely to belong to a
gym, 1.4% more likely to fly domestic past yr.
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gym, 2.4% less likely to fly domestic past yr.

39.7% or 1,277,133 of SEAT DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 1.1% more likely to look
up D-I-Y advice online, 3.2% less likely to always vote in local elections, 13.2% less likely to belong to a

MTop-ZO past 30-days Online Lifestyle Activites: Adults 35 or older

52.3%)
' I I um ' I

23.1%)
110.1%) 18.5%) .
s el seactEl 2 7%) -

Health Recipes/ Restaurant  Do-it-voursell  Medical  Online Phone  Home/ Fitness/Diet  Apparel/  Job Search/ Career Genedogy Religion /  Take Oniine  Electroni. Education
information Meal Planning Information /  Advice Services/  /VideocCall Gardenideas Information Beauty ideas Postresume Development spirituzity Classes Imvite (Research  [Snapfish,
Sugestions  Reviews information  [skype, Schoals,  Shuttardly,
FaceTime, Apphiation, tc)
ete) Financing)
® who Have Dependents but Do NOT Have LIFE INSURANCE m SEAT

Phatography  Homework

Political Activity: Adults 35 or older

a

Democrat / Lean  Republican / Lean Independent / None
Democrat Republican of These

[

= who Have Dependents but Do NOT Have LIFEINSURANCE

1%

Registered to Vote
(In District of Residence)

Presidential Elections: Always

;g

F ial Elections:

Statewide Elections: Always

Parenting/ Online Dating
service

ide Elections:

[You orvour FamilyAdvice
child's)

Local Elections: Always
Local Elections: Sometimes

WSEAT

«
W&Tap—.?ﬂ past 12-months Active Lifestyle Activites: Adults 35 or older

i B‘m

Gadening  Giilling-  (awn Care Hiking - camping  volunteer  Bicyding  Swimming  Sewing-  Belomgto Boating Fishing sogging. Bowling  Yoga- Pii!uﬁmupnmzis Aduk
[Flowerser  Outdoor Backpacking werk Crfts  Health Club or Running Continuing
vegembles)  Cooking Gym education
» who Have Dependents but Do NOT Have LIFE INSURANCE
SEAT DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 1,405

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved.

% Past 12-months Domestic Airline Trips: Adults 35 or older

; 18.4%
B30 626 16.5%
! 5,148 15.3%
Lol 0> 510 15.3%
- 7 9.2%
; 6.1%
4trips ETE 5.3
) ) 10.4%
£ 2.4% Flew Domestic past year: 63.3%
10s wrips m 4.1% Avg. # Domestic Flights:
% 7% 5oy
Follows  Cargiverof Backethal Soccer Football  Competitive Smow Sking-  Tennis Organized  Softball - Hunting
Weight Loss  Aging Parent Vides Gaming Snowboarding Roud face  Baseball
Progmm  orRelative m};r,,m

etc)

W SEAT

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



37.8% or 1,273,992 of PHX DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 2.% less likely to look up
D-I-Y advice online, 10.2% less likely to always vote in local elections, 2.8% less likely to belong to a gym,
1.4% less likely to fly domestic past yr.
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(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



| MetLife

ESES Y

Past 30-days QSR Users: Adults 35 or older

1time

% 2times 13.0%

10times or more

12.2%
= who Have Dependents but Do NOT Have LIFE INSURANCE mUsA

Total Monthly QSR Users:
81.8% 2.9%

8
M R

Avg. Monthly QSR Meals:

more likely to smoke cigarettes.

35.4% or 66,497,087 of USA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 1.3% less likely to use QSRs
past mo., 1.9% less likely to use Sit-Down Restaurants past mo., 3.9% less likely to use Casinos past yr., 2.2%

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
4 ®

1time

2 times

3 times

4 times

5 times

6 -9times

10times or more

4.1
= who Have Dependents but Do NOT Have LIFE INSURANCE

Total Monthly Sit-Down Restaurant Users:  Avg. ly Sit-Down

e o - -

e

Drank Past 30-days. Adults 35 or older
Any Type of Beer

Liquor

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

w» who Have Dependents but Do NOT Have LIFE INSURANCE mUSA

UsA USA Projection Scarborough R2 2025: Sep24-Aug25

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. Alf rights reserved.

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

mexican  Chinese takan m:;u shollbpuss Batif indian
hai
frri Snnmnu wmq other
asian
mwho but Do NOT H; £ mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Have Dependents but Do NOT Have LIFE... u 13.1%

use I 15.5%

Past 12 months Casino Activities: Adults 35 or older

Table Games (Craps, Poker, elc.) 10.7%

-

Bar / Nightelub
Stage Show / Concert
Sports Betting

Spa

Used Past 30-days: Adults 35 or older

427}

Marij [ Cannabis

Cigarettes

Other Gambling Casinos visited past 12 hs: Yes
# who Have Dependents but Do NOT Have LIFE INSURANCE BUSA
8,096
USA Projection Searborough R2 2025: Sep24-Aug25 Qual Intab 25,507

»who but Do NOT Have

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



30-days QSR Users: Adults 35 or older
%
2 times

3 times

Past
a= 9.0%

4 times

5 times

10.2%

6-9times

10times or more

21.8% less likely to smoke cigarettes.

34.6% or 1,860,979 of CHI DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are .7% less likely to use QSRs
past mo., 2.1% more likely to use Sit-Down Restaurants past mo., 8.3% less likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
. ‘

10me 16.6% [N

2 times

" 3

15.9

3 times 12.0%

4 times 9_'9;/0
5 times 7.8%

6-9times

5.6%

10times or more

3.2

%

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

= who

ii

naikan wings/  Bagel /
Wouse [ Burgers/ Donutf
Coffee Bar Sports Bar  Bakery

Cattes Steakhouse Upscale

but Do NOT

E = CHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Have Dependents but Do NOT Have LIFE... 16.5%

cHI 18.1%

974,323

®who Have Dependents but Do NOT Have LIFE INSURANCE mCHI = who Have Dependents but Do NOT Have LIFE INSURANCE = CHI
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R t Meals:
84.0% £4.6% 72.4% 71.0%
Drank Past 30-days: Adults 35 or older < Past 12 months Casino Activities: Adults 35 or older
Any Type of Beer Slot Machines : 1

119

Liquor
Wine
Imported Beer

Domestic Light Beer

4%

Domestic Regular Beer

Microbrew / Craft Beer

= who Have Dependents but Do NOT Have LIFE INSURANCE = CHI

DMA Searborough R2 2025: Sep24-Jul25 Qual Intab

1,395‘,‘{:54 : .254 9%

5.7%
235,271 2.4%

Table Games (Craps, Poker, etc.)

9.3%
Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

Other Gambling

Casinos visited past 12

Used Past 30-days: Adults 35 or older

= who Have Dependents but Do NOT Have LIFE INSURANCE mCHI

1,281

CHI
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

i /[ Cannabis Cigarettes

wwho but Do NOT

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



Past 30-days QSR Users. Adults 35 or older

I 1time
l
2 times

3 times

7.6%

s

5 times
6-9times

10times or more

# who Have Dependents but Do NOT Have LIFE INSURANCE

Total Monthly QSR Users:

82.6% 83.5%

e R _

14.7%

BWDC

Avg. Monthly QSR Meals:

33.5% or 1,361,990 of WDC DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 1.1% less likely to use QSRs
past mo., 3.3% less likely to use Sit-Down Restaurants past mo., 13.6% less likely to use Casinos past yr.,

18.4% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older

. 1time

16.5%

2 times

16.3%

3 times

4 times

5 times

6-9times

10times or more

3.9%
= who Have Dependents but Do NOT Have LIFE INSURANCE
hly Sit-Down R

-

mWDC
t Meals:

Total Monthly Sit-Down Restaurant Users:  Avg. M
71.6% 74.0%

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

chioem P edoe  col mbm o/ staakhouse Upscale ol seaoid
(n'lmnl nhery mm
Az
=who but Do NOT Have Li 3 mwoC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Have Dependents but Do NOT Have LIFE... 16.3%

woc R 21.2%

Drank Past 30-days: Adults 35 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

7.95,132 15:‘6%
10,5 10.3%
458,138 11.3%

= who Have Dependents but Do NOT Have LIFE INSURANCE

Domestic Light Beer

Microbrew / Craft Beer

DMA Scarborough R2 2025: Oct24-Aug25

0.8% |
1,475,753 _36.3%

mWDC

Qual Intab

Past 12 months Casmo Activities: Adults 35 or older

22.2%

Slot Machines

Upscale Restaurant

Table Games (Craps, Poker, etc.)

Bar / Nightclub
Stage Show / Concert 31.7%
Sports Betting
Spa
& % 1292063
Other Gambling 1.5% Casinos visited past 12 months: Yes

= who Have Dependents but Do NOT Have LIFE INSURANCE = WDC

1,730

wDC
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Used Past 30-days: Adults 35 or older

%

Vape

Cigarettes

Marijuana / Cannabis

= who Have but Do NOT E = wWoc

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



30-days QSR Users: Adults 35 or older

Past
0.

2 times

3 times

# who Have Dependents but Do NOT Have LIFE INSURANCE

4 times

5 times

6-9times

10times or more

W SEAT

39.7% or 1,277,133 of SEAT DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are .3% less likely to use QSRs
past mo., 5.3% less likely to use Sit-Down Restaurants past mo., 4.9% less likely to use Casinos past yr.,

20.1% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older

. 1time

18.8%

6-9times

10times or more

4.7%
= who Have Dependents but Do NOT Have LIFE INSURANCE

W SEAT
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R t Meals:

68.4% 72.2%
3.7

Total Monthly QSR Users: Avg. Monthly QSR Meals:
79.1% 79.3%
e =
Drank Past 30-days: Adults 35 or olde
Liquor ;,351;uss ~a2.5%
Any Type of Beer H,és'l,;;b 39.1%
Wine
imported Beer

Domestic Regular Beer

666 'v

16.8% W
T v

= who Have Dependents but Do NOT Have LIFE INSURANCE

Microbrew [ Craft Beer

Domestic Light Beer

W SEAT

DMA Searborough R2 2025: Sep24-Jul 25 Qual intab

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

i

Moxican  Coffes  paza  Chinese  makan  sagel/ wings/ Upscale indian/  seafood
House f Donut/  Burgers/ ai f
Coffes gar Bakery  sports sar Other
Asian
= who but Do NOT Have Li E mSEAT

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Have Dependents but Do NOT Have LIFE... 11.6%

Ll 510,760 15.9%

o R
Activities: Adults 35 or older

: Past 12 months Casino

Slot Machines

Upscale Restaurant

Table Games (Craps, Poker, etc.)

Used Past 30-days: Adults 35 or older

%

1,405

SEAT
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Bar / Nightclub
Stage Show / Concert
Sports Betting
Rl o5 2223;2 1 970
Other Gambling B’i:;: Casinos visited past 12 hs: Yes ij / Cannabis Cigarettes Vape
= who Have Dependents but Do NOT Have LIFE INSURANCE  SEAT = who Have but Do NOT E mSEAT

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



Past 30-days QSR Users: Adults 35 or older

2 times

PR

9.6%

3 times

10.4%
4 times 9.7%
Stimes
6 - 9times

15.9%

10 times or more

13 7%
m who Have Dependents but Do NOT Have LIFE INSURANCE

Avg. Monthly QSR Meals:

| PHX

Total Monthly QSR Users:
81.6%

37.8% or 1,273,992 of PHX DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are .4% more likely to use QSRs

past mo.,
29.8% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users. Adults 35 or older

. 1time 14, 7%

2 times

3 times

“12.4%
10.6%

4 times

5 times

6-9times

10 times or more

= who Have Dependents but Do NOT Have LIFE INSURANCE

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R ant Meals:
73.7% 73.6%

m PHX

Drank Past 30-days. Adults 35 or older

Any Type of Beer
2] uh,Bﬂ 42 1%

Liquor

Wine

Domestic Light Beer
Imported Beer

Domestic Regular Beer

Microbrew / Craft Beer bl

33.. 5
921,766 27.
817,562 24
9.9%

®who Have Dependents but Do NOT Have LIFE INSURANCE W PHX

DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

.2% more likely to use Sit-Down Restaurants past mo., 7.5% more likely to use Casinos past yr.,

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

mwho Have

ma¥an steskhouse wings/  Bagel / mm.u
Burgers/  Donut/
sports Bar  pakery

mm
Asian

but Do NOT E

-PHX
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Have Dependents but Do NOT Have LIFE... 8.7%

LA 422,526 12.5%

Past 12 months Casino Activities: Adults 35 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting

Other Gambling okt 2.6%

,3471%
Spa Casinos visited past 12 months: Yes

1.8%

m PHX

m who Have Dependents but Do NOT Have LIFE INSURANCE

874

PHX
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Used Past 30-days: Adults 35 or older

Marijuana / Cannabis Cigarettes

®who but Do NOT Have Li E

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



¥ Metlife

RSN

35.4% or 66,497,087 of USA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.

Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 13.1% less likely to have a
401K, 19.1% less likely to have an Auto Loan, 10.9% less likely to Invest/Trade Stocks Online, 13.1% less likely
to pay with their Debit Card.

m‘ﬁ?ﬂl’mvestments Owned: Adults 35 or older

401K Plan

5,314,387 45.4%

T a08%

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds

Money Market Funds

7,048,5 10.6%
21,312,482 11.3%
iGs0s61 0.7%

20,279,436 10.8%

Bonds
Other (Crypto / NFTs / Metals, etc.)
Second Home or Real Estate Property

529 Plan / College Savings Plan

= who Have Dependents but Do NOT Have LIFE INSURANCE mUSA

Financial Services Has and/or Uses: Adults 35 or older

. 5% 0% g0 6.2% 46y 57%
Checking Debitor ATM  Savings  CreditCard  Online  OnlineBill  Mobile Home Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Paying Banking  Morlgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loanor Home
Equity Loan
® who Have Dependents but Do NOT Have LIFE INSURANCE HUSA

Professional Services Used*: Adults 35 or older

Tax Preparation Service
Financial Planner
Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning MS;:‘%
B 3.2%
. 3.6%
9%
10%

# who Have Dependents but Do NOT Have LIFE INSURANCE

Real Estate Agent

(*Past 12 Months)

Divorce / Family Attorney

| USA

usa USA Projection Scarborough R2 2025: Sep24-Aug25 Qual intab 8,096
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

—

Past 3-Months Payment Methods Used: Adults 35 or older

11.3%11.0%

S8% SE% 3 6% 3.0%

VIsA PayPal MasterCard  Debit Card Cash App American

Zelle Venmo Apple Pay  Store Credit  Google Pay Discover  SquareCash Facebook Samsung Pay
Card Express Messenger
= who Have Dependents but Do NOT Have LIFE INSURANCE mUSA
USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



34.6% or 1,860,979 of CHI DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
T p— Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 17.6% less likely to have a
| I line.lt I. € EXEIN 401K, 28.1% less likely to have an Auto Loan, 36.7% less likely to Invest/Trade Stocks Online, 8.7% less likely
h »‘5 ‘ to pay with their Debit Card.

Investments Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

SEin

IRA (Individual Retirement Account)

Stocks or Stock Options

14.4%
el - 199%
11.
78]270 14.6%

7.0%
Bonds 115%

Other (Crypto / NFTs / Metals, etc.) 7'2(;%

Money Market Funds

6% A% 0 6% 36 4.6%
U 700 QT R —

; Sk " P e L =
Second Home or Real Estate Property 8.2% Checking Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
- 6.3% Account Mortgage Loan or Home
529 Plan / College Savings Plan 7.4% Equity Loan

® who Have Dependents but Do NOT Have LIFE INSURANCE uCHI = who Have Dependents but Do NOT Have LIFE INSURANCE HCHI

Professional Services Used*: Adults 35 or older | pry'Past 3-Months Payment Methods Used: Adults 35 or older

Financial Planner

1,123,158

Tax Preparation Service
Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

Estate Planning @ 3':3‘%

11.4%11.8%

3.5% "
Realstate Agert [l " - . 1= ks - P N, [
N ; .9% (*Past 12 Menths) VisA PayPal MasterCard Zelle Debit Card Venmo Apple Pay Sture Creﬁt Google Pay  Discover Cash App American  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 10% Express Messenger
# who Have Dependents but Do NOT Have LIFE INSURANCE HCHI ¥ who Have Dependents but Do NOT Have LIFE INSURANCE W CHI

CHI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 1,281
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All nghrs reserved.

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



MetlLife

DN

to pay

with their Debit Card.

33.5% or 1,361,990 of WDC DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 7.7% less likely to have a

401K, 28.9% less likely to have an Auto Loan, 7.8% less likely to Invest/Trade Stocks Online, 17.8% less likely

Investments Owned Adults 35 or older

1,975,594 48.5%

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 35 or older

8.5% 7.8%
Other (Crypto / NFTs / Metals, etc.) 9 lu ” 6.3% 4.7% 4.0% 4.9%
Bonds 10.8% Checking Debitor ATM  Savings  CreditCard  Online  Online Bill Mobile Home Autoloan  Money Certificates of Personal Loan Refinanced Studentloan  Home
= Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property 8':;61% Accoi Mortzage L':’q:“;‘\” ':D“;"e
® who Have Dependents but Do NOT Have LIFE INSURANCE mWDC # who Have Dependents but Do NOT Have LIFE INSURANCE = WDC
Professional Serwces Used*: Adults 35 or older | \Past 3-Months Payment Methods Used: Adults 35 or older
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) M g
Real Estate Agent 1&5 9 ”g 6% o.6% 11.1%
) 5.1% 55% a0 33%
csatevhonive. [ 3% I

*Past 12 Menth:
Divorce / Family Attorney !" L% (*Pos onths)
1.0%
® who Have Dependents but Do NOT Have LIFE INSURANCE ®WDC

WDC D. Scarborough R2 2025 Oct24-Aug25 Qual Intab 1,730
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Marital status summaries: Married

Discover

Cash App American
Express

# who Have Dependents but Do NOT Have LIFE INSURANCE

PayPal MasterCard  Debit Card Venmo

VisA

Zelle

Apple Pay Google Pay  Store Credit
Card

BWDC

OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance

Messenger

Square Cash  Facebook Samsung Pay




39.7% or 1,277,133 of SEAT DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 4.9% less likely to have a

401K, 7.6% less likely to have an Auto Loan, .1% more likely to Invest/Trade Stocks Online, 10.1% less likely to
pay with their Debit Card.

Investments Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

SEin

IRA (Individual Retirement Account)

1,458,579 45.4%

Stocks or Stock Options

1,116,395 34.7%

299,249 23.4%

765,312 23.8%
2785 2.8%

2.7%
15.7%

Bonds 478,450 14.9%

58, 1% 7-8% g, z
Other (Crypto / NFTs / Metals, etc.) 12'::63% 7.1% 6.7% 7.5% 6.5% 6.3%

Second Home or Real Estate Property a

Mutual Funds

20.7%j

11.6% Checking  Debitor ATM  Savings  Credit Card Online Online Bill Mobile Home Money Auto Loan  Certificates of Personal Loan Refinanced Studentlcan ~ Home

Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Home Improvement
- ), 6.8% Account Mortgage Loan or Home
529 Plan / College Savings Plan 8.1% Equity Loan
® who Have Dependents but Do NOT Have LIFE INSURANCE W SEAT # who Have Dependents but Do NOT Have LIFE INSURANCE W SEAT

Professional Services Used*: Adults 35 or older | pry'Past 3-Months Payment Methods Used: Adults 35 or older

Financial Planner 681,885 21.2%
175 19.2%

Tax Preparation Service
Online Investing / Stock Tradi =2
&/ e 598,997 18.6%
A t
catntanl 353,021 11.0%

Insurance Agent ata Local Office (not online) - S 8:';% . .

" 8 4.5%
Estate Planning PR 5.5% 9.8% 10.3%
i 5.0% 54%  4.4% 3.89%
N ) 0.8% (*Past 12 Menths) Debit Card Zelle Venmo MasterCard  Apple Pay  GooglePay  American  Store Credit Cash App  Square Cash  Discover Facebook Samsung Pay
Divorce / Family Attorney 10% Express Card Messenger
® who Have Dependents but Do NOT Have LIFE INSURANCE W SEAT # who Have Dependents but Do NOT Have LIFE INSURANCE W SEAT

SEAT DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 1,405
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



@

| MetLife

BE=s 'Y

37.8% or 1,273,992 of PHX DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 14.% less likely to have a

401K,
to pay with their Debit Card.

16.5% less likely to have an Auto Loan, 2.5% less likely to Invest/Trade Stocks Online, 15.9% less likely

Investments Owned: Adults 35 or older

1,405,932 4L.7%
1,348,484 ~ a0.0%
837,397 2

18.4%
568,049 16.9%

17.1%
14.9%

502,378
10.5%

11,7 11.1%
329,157 9.8%

9.9%

T 0.6%

13.8%
1.9%

~Ba

IRA (Individual Retirement Account)

401K Plan

Stocks or Stock Options
Mutual Funds
Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Bonds

Second Home or Real Estate Property 5

529 Plan / College Savings Plan

» who Have Dependents but Do NOT Have LIFE INSURANCE W PHX

Financial Services Has and/or Uses: Adults 35 or older

30% 55% 359 49% o 45%

Auto Loan

Checking Debitor ATM  Savings online Online Bill Mobile Home Money  Certificatesof  Home Studentloan Refinanced Personal Loan
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Improvement Home
Account Loan of Home Mortgage
Equity Loan
® who Have Dependents but Do NOT Have LIFE INSURANCE m PHX

Credit Card

Professional Services Used*: Adults 35 or older

Financiat Planner m

Tax Preparation Service

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Estate Planning 33%

102 889

T Past 3-Months Payment Methods Used: Adults 35 or older

igJ“ll.}!&

Square Cash

6.0% 6.4%
2.4% 3.1%

Facebook  Samsung Pay
Messenger

DebitCard  MasterCard

Discover

American
Express

Store Credit  Cash App
Card

Venmo Apple Pay  Google Pay

Zelle

VisA Paypal

= PHX

3.1%
Real Estate Agent ! 23?;;
Divorce / Family Attorney 0.4 (*Past 12 Months)
0.5%
# who Have Dependents but Do NOT Have LIFE INSURANCE W PHX
DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 874

X
All Graphs and HBIAI

® who Have Dependents but Do NOT Have LIFE INSURANCE

Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



| Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 2 days, 21 hours, 36
minutes and 2 seconds each week with All Forms of Media.

81.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an avg. of 7 hours and 55 minutes each
| week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of

Media: Adults 18 or older
- i
Concurrs
usage 47.0%
- who Have Dependents but UsA
% of Total - Do NOT Have UFE
Weekly H:M: 64. INSURANCE

® who Have Dependents but Do NOT Have LIFE INSURANCE

W USA

USA  USA Projection  Scarborough R2 2025: Sep24-Aug25 ~ Qual Intab 8,096 USA Projection  Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507 Hub ba rd Sha';E “fA E":h"‘."t“‘“g
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. .35 AT AT s prJ/ARyLhing
(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 2 days, 19 hours, 4
minutes and 32 seconds each week with All Forms of Media.

84.3% of Adults 35 or older who Have Dependentsbut Do NOT Have LIFE INSURANCE spend an avg. of 8 hours and 10 minutes each
week listening to All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 2 days, 9 hours, 58
minutes and 26 seconds each week with All Forms of Media.

77.1% of Adults 35 or older who Have Dependentsbut Do NOT Have LIFE INSURANCE spend an avg. of 7 hours and 19 minutes each
week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.
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: Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 2 days, 16 hours, 6
i tLIfe minutes and 13 seconds each week with All Forms of Media.
“ﬂg .‘ E 79.1% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an avg. of 7 hours and 33 minutes each
2 week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 2 days, 16 hours, 47
minutes and 32 seconds each week with All Forms of Media.

81.9% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an avg. of 7 hours and 42 minutes each
week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 2 days, 5 hours, 42
minutes and 46 seconds each week with All Forms of Ad-Supported Media.

78.8% of Adults 35 or older who Have Dependentsbut Do NOT Have LIFE INSURANCE spend an avg. of 7 hours and 21 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 2 days, 3 hours, 36
minutes and 35 seconds each week with All Forms of Ad-Supported Media.
81.5% of Adults 35 or older who Have Dependentsbut Do NOT Have LIFE INSURANCE spend an avg. of 7 hours and 35 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 12.% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 1 days, 18 hours, 52
minutes and 2 seconds each week with All Forms of Ad-Supported Media.

74.% of Adults 35 or older who Have Dependentsbut Do NOT Have LIFE INSURANCE spend an avg. of 6 hours and 47 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 2 days, 1 hours, 34
minutes and 20 seconds each week with All Forms of Ad-Supported Media.
76.5% of Adults 35 or older who Have Dependentsbut Do NOT Have LIFE INSURANCE spend an avg. of 6 hours and 57 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.

BEo

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

concurre
usage 55.1%
SEAT

who Have Dependents but
Do NOT Have UFE
INSURANCE

% of Total

= who Have Dependents but Do NOT Have LIFE INSURANCE W SEAT

SEAT ~ DMA  Scarborough R2 2025:Sep24-Jul25  Qual Intab 1,405 SEATTLE-TACOMA ~ DMA  Scarborough R2 2025: Sep24-Jul25 ~ Qual Intab 3,986 Hubbqrd Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e for Anything _

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 2 days, 3 hours, 49
minutes and 36 seconds each week with All Forms of Ad-Supported Media.
79.3% of Adults 35 or older who Have Dependentsbut Do NOT Have LIFE INSURANCE spend an avg. of 7 hours and 13 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media.
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£ BN Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 7

§ MetLife hours and 40 minutes each day with All Forms of Ad-Supported Media. 78.8% listen to Local AM/FM
Radio for an avg. of 63.1 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Supported Media.)
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Radio for an avg. of 65.1 minutes/day.

Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 7
hours and 22 minutes each day with All Forms of Ad-Supported Media. 81.5% listen to Local AM/FM

(Local Radio delivers 12.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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" Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 6

hours and 7 minutes each day with All Forms of Ad-Supported Media. 74.% listen to Local AM/FM

Radio for an avg. of 58.2 minutes/day.

(Local Radio delivers 11.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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| Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 7
hours and 4 minutes each day with All Forms of Ad-Supported Media. 76.5% listen to Local AM/FM
Radio for an avg. of 59.7 minutes/day. (Local Radio delivers 10.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Radio for an avg. of 62. minutes/day.

| Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 7
hours and 24 minutes each day with All Forms of Ad-Supported Media. 79.3% listen to Local AM/FM

(Local Radio delivers 11.1% of Time with Ad-Supported Media.)
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listen to Ad-Supported Local AM/FM Radio for an average of 63.1 minutes every day representing
43.8% of all time spent daily with Ad-Supported Audio.
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Avg. Week AIIAudio (Persons & % Reach): Adults 35 or older

1,515,966 or 81.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
listen to Ad-Supported Local AM/FM Radio for an average of 65.1 minutes every day representing
44 .4% of all time spent daily with Ad-Supported Audio.
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41.7% of all time spent daily with Ad-Supported Audio.

1,007,502 or 74.% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
listen to Ad-Supported Local AM/FM Radio for an average of 58.2 minutes every day representing
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976,625 or 76.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
listen to Ad-Supported Local AM/FM Radio for an average of 59.7 minutes every day representing
42.6% of all time spent daily with Ad-Supported Audio.
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1,010,207 or 79.3% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
listen to Ad-Supported Local AM/FM Radio for an average of 62. minutes every day representing
42.5% of all time spent daily with Ad-Supported Audio.
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52,429,667 or 78.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE

J MetLlfe = “sn listen to Ad-Supported Local AM/FM Radio for an average of 63.1 minutes every day representing
e m g 43.8% of all time spent daily with Ad-Supported Audio.
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1,515,966 or 81.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
listen to Ad-Supported Local AM/FM Radio for an average of 65.1 minutes every day representing
44.4% of all time spent daily with Ad-Supported Audio.
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1,007,502 or 74.% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
listen to Ad-Supported Local AM/FM Radio for an average of 58.2 minutes every day representing
41.7% of all time spent daily with Ad-Supported Audio.
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976,625 or 76.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
listen to Ad-Supported Local AM/FM Radio for an average of 59.7 minutes every day representing
42.6% of all time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach% 76.5% 76.3% Audio: Adults 35 or older

"Share of Ad-Supported Audio" L C I 233
who Have Dependents but SEAT
% of Wee| Do Il;lqg;::;i (IE.IFE

8.5% 10.7% 10.6% 10.8% 11.0% 11.3%

- 7.4% 6.8% 7.4%

Weekly 3.7%
Total = 7 6% 2 2% 2 9% e
Persons 910 5 8% 4 7% _—
Reached 976,625 2,454,151 308,166 846,389 117 736 238,374 IDB 494 344 062 135,904 345 773 140,474 364 314 104,638 304 391 86,413 236 707 26,742 69 808 37 213 118,366

Local AM/FM Podcasts Spotify Amazon Music YouTube Music TV Music Pandora All Others SiriusXm iHeartRadio
Average
Daily Mi Radio Channels

¥ who Have Dependents bu (o] ave [ |
SEAT DMA Scarborough R2 2025: Sep24-Jul25 Qual intab 1,405 SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25 Qual intab 3,986 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soe al for Anything _

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



R ‘ 1,010,207 or 79.3% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
e o PHX

listen to Ad-Supported Local AM/FM Radio for an average of 62. minutes every day representing
42.5% of all time spent daily with Ad-Supported Audio.
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52,429,667 or 78.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country,
Classic Rock, and Pop Contemporary Hit Radio.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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1,515,966 or 81.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Classic Hits, Hot AC, and Mexican Regional.
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MetLife

1,007,502 or 74.% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Classic Hits,
Country, and Classic Rock.
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' 976,625 or 76.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic Rock, Pop
Contemporary Hit Radio, and Classic Hits.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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1,010,207 or 79.3% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Hot AC, Adult
Contemporary, and Classic Rock.
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' 45,048,143 or 67.7% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations for an average of 109.9 minutes every day representing
33.8% of all time spent daily with Ad-Supported Video.
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1,379,732 or 74.1% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations for an average of 129.6 minutes every day representing 39.2%
of all time spent daily with Ad-Supported Video.
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861,920 or 63.3% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations for an average of 70.4 minutes every day representing 28.5%
of all time spent daily with Ad-Supported Video.
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684,425 or 53.6% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations for an average of 105.2 minutes every day representing 33.9%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 35 or older
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‘ 883,737 or 69.4% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations for an average of 99.5 minutes every day representing 33.3%
of all time spent daily with Ad-Supported Video.
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— 45,048,143 or 67.7% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
MetL|fe = watch Ad-Supported Local TV Stations for an average of 109.9 minutes every day representing 33.8%
'.'%’:‘5 " of all time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach% 69.4% "share OfAd'Supported Video" Video: Adults 35 or older

63.6% ©04.6%

who Have Dependents but

o Do NOT Have LIFE
o, s INSURANCE

Time Spen 41.7%
Ad-Suppo

Video:

0
32.7% 34.2%
0,
26.4% 25.0%
17.1% 17.1% 17.9%
16.4% 6 6 1045 153%
11.5% 11.1%
8.5% 9.0%

Weekly

Total

il “— —
R!“h!dd-s 048,14830,458,482 42,290,16221,527,357 27,696,9443,134,252 21,746, 6354 283,228 17,574, 53]7 056,267 7,616,3880,843,834 10,901,17B2,189,861 11,372, 0553 660,041 5,632, 98816 848,273 9,550,0588,780,276

Local TV Cable TV Amazon YouTube TikTok Netflix AppleTV+ Hulu Roku Peacock

Average

Daily Mi

® who Have Dependents but Do NOT Have LIFE INSURANCE H USA
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 8096 = Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025 Sep24-Aug25 Quadl Intab 25,507 smﬁ_al for Anything _

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



1,379,732 or 74.1% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE

watch Ad-Supported Local TV Stations for an average of 129.6 minutes every day representing 39.2%
of all time spent daily with Ad-Supported Video.
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861,920 or 63.3% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE

e[_ife wnc watch Ad-Supported Local TV Stations for an average of 70.4 minutes every day representing 28.5%
BE=s 5 of all time spent daily with Ad-Supported Video.
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684,425 or 53.6% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations for an average of 105.2 minutes every day representing 33.9%
of all time spent daily with Ad-Supported Video.
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' 45,048,143 or 67.7% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Comedies, Local News - Morning, Movies, and Dramas.
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Local TVStatmn Programs (Persons & % Reach): Adults 35 or older
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' 1,379,732 or 74.1% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies,
Sports, Local News - Morning, Dramas, and Movies.
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' 861,920 or 63.3% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Movies, Local News - Morning, and Dramas.
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' 684,425 or 53.6% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Comedies, Local News - Morning, National/Network News, and Movies.
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883,737 or 69.4% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Movies, Dramas, and Comedies.
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47,073,839 or 70.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Social Media for an average of 142.9 minutes every day representing 28.3% of all

time spent daily with Ad-Supported Digital Media.
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1,433,231 or 77.% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Social Media for an average of 105.1 minutes every day representing 22.5% of all
time spent daily with Ad-Supported Digital Media.
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910,182 or 66.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Social Media for an average of 125.4 minutes every day representing 27.9% of all
time spent daily with Ad-Supported Digital Media.
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856,922 or 67.1% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Social Media for an average of 120.6 minutes every day representing 23.1% of all
time spent daily with Ad-Supported Digital Media.
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927,038 or 72.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Social Media for an average of 106.2 minutes every day representing 23.% of all
time spent daily with Ad-Supported Digital Media.
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47,073,839 or 70.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Facebook for an average of 49.9 minutes every day representing 36.7% of all time
spent daily with Ad-Supported Social Media.
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1,433,231 or 77.% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Facebook for an average of 35.5 minutes every day representing 34.% of all time
spent daily with Ad-Supported Social Media.
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| 910,182 or 66.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE

use Ad-Supported Facebook for an average of 37.5 minutes every day representing 32.7% of all time
spent daily with Ad-Supported Social Media.
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856,922 or 67.1% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Facebook for an average of 38.3 minutes every day representing 34.4% of all time
spent daily with Ad-Supported Social Media.
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927,038 or 72.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Facebook for an average of 39.8 minutes every day representing 37.8% of all time
spent daily with Ad-Supported Social Media.
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E Ny 47,073,839 or 70.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE

MetLife use Ad-Supported Facebook for an average of 49.9 minutes every day representing 36.7% of all time
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1,433,231 or 77.% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Facebook for an average of 35.5 minutes every day representing 34.% of all time
spent daily with Ad-Supported Social Media.
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use Ad-Supported Facebook for an average of 37.5 minutes every day representing 32.7% of all time
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spent daily with Ad-Supported Social Media.
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. 856,922 or 67.1% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Facebook for an average of 38.3 minutes every day representing 34.4% of all time
spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 35 or older

"Share of Ad-Supported Social Media"

45.7% 47.5%

39.7%

0
26.2% 27.9%

4.5%

583,501 1,526,879

335,233 770,030
Instagram TikTok

328,677 897,176
LinkedIn

5 o) B o O ox O o RN . R SR R R

® who Have Dependents but Do NOT Have LIFE INSURANCE

Qual Intab 1,405 SEATTLE-TACOMA DMA

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Scarborough R2 2025: Sep24-Jul25

s

who Have Dependents but SEAT
Do NOT Have LIFE
INSURANCE

24.9% 25.0%
19.6% 19.2%

16.1% 16.4%
- -

205,148 526,164 249,986 617666

16.3%

188,466 522 795
WhatsApp

14.8%

113,932 285 ,482
Snapchat

318,404 805,565
Pinterest Reddit

W SEAT

* Share of Everything

Qual Intab 3,986

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance




Weekly 73 8% 72.8%
Reach %

% of Weekly

Time Spent wi
Ad-Supported
Social Media:

44.8%

Weekly
Total

Persons
Reached:

927,038 2,452,801
Average Facebook
Daily Minutes

Using Ad-Supported

Social Media:

PHX DMA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

570,793 1,436,341
Instagram

5 s BN oo PO ;N e BN s R o PR . N o AN . R

Scarborough R2 2025: Aug24-Jul25

. 927,038 or 72.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Facebook for an average of 39.8 minutes every day representing 37.8% of all time
spent daily with Ad-Supported Social Media.
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Social Media: Adults 35 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 3,363,330; Social Media: 2,885,648; Non-Prem. Cable: 1,671,594; Local TV:
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All Other Digital Media: 4,616,115;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 96,761; Social Media: 84,048; Local TV: 51,244; Non-Prem. Cable: 42,802
reaching Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURAN

All Other Digital Media: 129,513;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 63,541; Social Media: 49,416; Non-Prem. Cable: 29,680; Local TV: 28,064
reaching Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANC
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Top-13 Out-o_f -Home Media (Persons & % Reach): Adults 35 or older

{average week)

Grocery Stores
Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Shopping Malls

Podcasts

SiriusXmM

Drug Stores

Spotify

Restaurants & Bars

YouTube Music

Owned Music

60,869,875 or 91.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 48.4 minutes per day driving, seeing Billboards and Signs. 69.% Listen to Local
Radio Stations Out-of-Home for an average of 41.7 minutes/day.
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Top-13 Out-of-Home Medm (Persons & % Reach): Adults 35 or older

(Average week]
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= who Have Dependents but Do NOT Have LIFE INSURANCE

1,646,171 or 88.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 40.5 minutes per day driving, seeing Billboards and Signs. 71.3% Listen to Local
Radio Stations Out-of-Home for an average of 43. minutes/day.
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[ 1,238,456 or 90.9% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 53.1 minutes per day driving, seeing Billboards and Signs. 64.7% Listen to Local
Radio Stations Out-of-Home for an average of 38.5 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults>35 or older
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1,163,958 or 91.1% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 44.3 minutes per day driving, seeing Billboards and Signs. 66.9% Listen to Local
Radio Stations Out-of-Home for an average of 39.5 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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= who Have Dependents but Do NOT Have LIFE INSURANCE

1,194,966 or 93.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 49.9 minutes per day driving, seeing Billboards and Signs. 69.4% Listen to Local
Radio Stations Out-of-Home for an average of 41. minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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60,869,875 or 91.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend
an average of 48.4 minutes per day driving, seeing Billboards and Signs representing 36.7% of all Time
Spent with Ad-Supported Out-of-Home Media.
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1,646,171 or 88.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend
an average of 40.5 minutes per day driving, seeing Billboards and Signs representing 30.9% of all Time
Spent with Ad-Supported Out-of-Home Media.
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1,238,456 or 90.9% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend
an average of 53.1 minutes per day driving, seeing Billboards and Signs representing 39.1% of all Time
Spent with Ad-Supported Out-of-Home Media.
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1,163,958 or 91.1% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend
an average of 44.3 minutes per day driving, seeing Billboards and Signs representing 35.9% of all Time
Spent with Ad-Supported Out-of-Home Media.
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1,194,966 or 93.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend
an average of 49.9 minutes per day driving, seeing Billboards and Signs representing 38.3% of all Time
Spent with Ad-Supported Out-of-Home Media.
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1,646,171 or 88.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 40.5 minutes per day driving an average of 23.6 miles each day and are 20.7%
more likely to use Touhy Avenue than the Metro average.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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1,238,456 or 90.9% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 53.1 minutes per day driving an average of 30.9 miles each day and are 54.7%
more likely to use Route 118/Germantown Road than the Metro averag
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1,163,958 or 91.1% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 44.3 minutes per day driving an average of 25.8 miles each day and are 14.9%
more likely to use Meridian Avenue/Highway 161 (Puyallup) than the

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older Top-26 Residential Zip Codes: Adults 35 or older Top-26 Employment Zip Codes: Adults 35 or older
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1,194,966 or 93.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 49.9 minutes per day driving an average of 29.1 miles each day and are 18.%
more likely to use Deer Valley Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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16,991,318 or 25.6% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11. minutes every day representing

35.6% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 35 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

Toml persons:

2.6%

2.7%
® who Have Dependents but Do NOT Have LIFE INSURANCE

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older

who Have Dependents but Do
NOT Have LIFE INSURANCE

% Time Spent:

usa

1.5%

Local Daily
Newspaperis)
(Sunday)

121

Local Daily
Newspaper(s)
(Daily+Sunday)
110

New York Times
(Daily)

New York Times (Sunday)
104 80

Advertising
{excluding Catalogs)

78

USA Today (Daily)
81

Magazines
72

Wall
Street
Journal
(Daily)
40

Local Daily
Newspaper(s)
(Sunday)
124

Local Daily
Newspaper(s)
(Daily=Sunday)
112

USA Today (Daily)
86

(excluding
Catalogs)
7.7

New York Times
New York Times (Sunday) (Daily}
103 75

wall

Street

Journal

(Dail...
Local Daily Newspaper(s) Catalo

{Daily Magazines g

100 75 37 AN focal

mUsA

= who Have Dependents but Do NOT Ha

ve LIFE INSURANCE

mUSA

Avg. Week Ad- Suggorted AH Prmt Media (Persons & % Reach): Adults 35 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

wall Street Journal [Daily)

Magazines

Catalogs

USA Today (Daily)

Books

USA USA Projection

Scarborough R2 2025: Sep24-Aug25
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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5 Time Spent:

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

usa

Local Daily
Newspaper(s)
(Sunday)
121

Local Daily
Newspaper(s)
(Daily+sunday)
110

Local Daily

Newspaper(s) (Daily

Direct Mail

Advertising

(excluding

Catalogs)
78

'USA Today New York
(Daily) Times {Daily)

a1 20 Catalo.

New York Times
(Daity+Sunday)
92

Magazines
7.2

Local Daily
Newspaper(s)
(Sunday)
124

Local Daily
Newspaper(s}
(Daily+Sunday)
112

New York Times
(Daily+Sunday)
89

Local Daily
Newspaper(s) (Daily
100

Direct Mail Adwi ng
(excluding Catalogs)
77

Magazines
USA Today

(Daity)
86

New York Times (Daily)

Catalogs
75 3.7

musa

USA Projection
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36.8% of all time spent daily with All forms of Print Media.

534,334 or 28.7% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day representing

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Toral persons

_ﬂuﬁ

(o]
(075
B
(155
l!!

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)

Local Daily Newspa per(s) (Sunday)

Local Daily
Newspaper(s)
(Daily+Sunday)
101

Local Daily Newspaper(s) (Daily

Books Local Daily

All Local Weekly Newspapers

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older

Magazines
Local Daily
Newspaper(s) (Daily
89

New York Times

‘Wall Street Journal (Daily) (Daily)

Magazines
3

New York Times (Daily+Sunday) 1

New York Times (Sunday)

New York Times (Daily)

who Have Dependents but Do
NOT Have LIFE INSURANCE

Catalogs Catalogs

USA Today (Daily)
89 38

(excluding Catalogs)
79

USA Today (Daily)

Local Daily
Newspaper(s)
(Sunday)
125

Local Daily
Newspaper(s)
(Daily+Sunday)
112

USA Today (Daily)
86

Direct Mail
Advertising
Local Daily Newspaper(s)  New York Times (excluding
(Daily (Daily) Catalogs)
10.0 77 77

Wall
Street
Journal
(Dail...

Magazines
73 ) Al Local..

= who Have Dependents but Do NOT Have LIFE INSURANCE mCHI

m who Have Dependents but Do NOT Have LIFE INSURANCE

mCHI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

rotal Persons

vg. Minutes/day Spent): Adults 35 or older

Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday)
Local Daily Newspa per(s) (Daily
All Local Weekly Newspapers
Magazines

Wall Street Journal (Daily)

New York Times (Daily+Sunday)
New York Times (Sunday)

New York Times (Daily)

Catalogs

USA Today (Daily)

Books

(s Loz
mms
(107000 24
(o000 | e

who Have Dependents but Do
NOT Have LIFE INSURANCE

0.0%

0.0%

»
o o N,
- o e 48 50

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 or older

Local Daily
Newspaper(s)
(Sunday)
13

Local Daily
Newspaper(s)
(Daily+Sunday)

New York Times (Sunday)
88 73 38

New York Times New York Times
(Daily+Sunday) (Daily)
85 81

Local Daily
Newspaper(s)
(Sunday)
125

Magazines

Direct Mail 7

Advertising
(excluding
Catalogs)

Local Daily
Newspaper(s)
{Daily+Sunday)
12

Catalogs

Local New York Times
Newspaper(s) (Daily (Sunday)
100 99

New York Times (Daily)
77

USAToday
(Daily)
86

Direct Mail Advertising
{excluding Catalogs)
7.7

New York Times
(Daily+Sunday)
88

Magazines
73

Catalogs
3.6
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B A

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

‘Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

337,008 or 24.7% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.7 minutes every day representing
34.7% of all time spent daily with All forms of Print Media.

Toral persons

i
ecoss T a1l
R

PR —
PO 15

# who Have Dependents but Do NOT Have LIFE INSURANCE

Print Media: Adults 35 or older

who Have Dependents but Do
NOT Have LIFE INSURANCE

=WDC

Avg. Hours+Minutes/day with All

Local Daily Newspap
(Sunday)
18

New York Times

(Sunday)
104

New York Times (Daity)
88

Magazines

Local Daily
Newspaper(s)
{Daily
96

Direct Mail

Agvertising

{excluding

Catalogs)
78

Catalogs
as

USA Today
(Daily)
73

Wall Street
Journal (Daily)
45

Local Daily
Newspaper(s)
(Sunday)

119

New York Times
(Sunday)
98

Local Daily

Newspapes(s) (Daily Catalogs)
9.4 77

USA Today (Daily)

New York Times
(Daity)
77

Catalog
s
4.1

= who Have Dependents but Do NOT Have LIFE INSURANCE

=WDC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

rotal Persons

vg. Minutes/day Spent): Adults 35 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) {Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

New York Times (Daily)

New York Times {Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

m 35 0%

_m.
M 5.7%

ioase | =28
A .

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 or older m

New York Times
(Daily+Sunday)
96

New York Times
(Daily)
88

Local Daily
Local Daily
Newspaper(s) 94
(Sunday)
119

Magazines
8.0

Newspaper(s) (Daily

New York Times.
(Dally+Sunday)
8.8

Direct Mail
Advertising
(excluding Catalogs)

wagazines - [RCRTYE MEWSm
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366,738 or 28.7% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.8 minutes every day representing
34.% of all time spent daily with All forms of Print Media.

1 MetLife @
EA=S

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

7ol persons: Time Spent:

fogi

Local Daily Newspaper(s) (Daily+Sunday)
m 30.0%
e e 2%

Direct Mail Advertising (excluding Catalogs)
Direct Mail
Advertising
(excluding
Catalogs)
5

Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

USA Today (Daily)
86

Books

New York Times (Daily+Sunday)
New York Times (Sunday)

New York Times (Daily)

‘Wall Street Journal (Daily)

All Local Weekly Newspapers
USA Today (Daily)

Magazines

Catalogs

Print Media: Adults 35 or oider

who Have Dependents but Do
NOT Have UFE INSURANCE

m-'a.sez*
L5551ty

# who Have Dependents but Do NOT Have LIFE INSURANCE

W SEAT

Avg. Hours+Minutes/day with All

Local Daily
Newspaperis)
(Sunday)
121

Magazines
74

New York Times Local Daily Newspaper(s) | USA Today
(Sunday) (Daily (Daily)
115 95 73

New York Times
(Daily)
74

Wall Street
Journal
(Daily)

54

tocal Daily
Newspaper(s)
(Sunday)

123 Direct Mail

Adve
{excluding New York Times
New York Times (Sunday)  C2'2102s) e
75 17
110
Wall Street
Journal
(Daity)
35

Magazines
97 74

Local Daily Newspapes(s) Catalo
{Daily

= who Have Dependents but Do NOT Have LIFE INSURANCE

m SEAT

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 or older Avg. Day Ad-Supported Print Media (% Time Spent & A

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Magazines

Catalogs

Books

SEAT DMA

Scarborough R2 2025: Sep24-Jul25
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Supported Print Media: Adults 35 or older|

5 Time Spent:

vg. Minutes/day Spent): Adults 35 or older

Local Daity
Newspaper(s)
Local Daily
Newspaper(s) (Sunday) 108 a5
121

Direct Mail
Advertising

Catalogs)
75

Local Daily
Newspaper(s)
(Daily+Sunday) (Daily

New York

(excluding Times

Magazines (Daily)
74 7.4

New York Times
(Daity+Sunday)

9.4

Catalogs

34

Local Daily
- Newspaper(s)
Local Daily [Daily
Newspaper(s) 110 a7
(Sunday)
123

New York

Direct Mail i 5
Times (Daily)

Local Daily ertising St Ma"'::'““
Newspaper(s) 2
(Daily+Sunday) )

110 S Catalo...

u who Have Dependents but Do NOT Have LIFE INSURANCE
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)
Books

All Local Weekly Newspapers

Catalogs

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

‘Wall Street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

185,660 or 14.6% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day representing
31.5% of all time spent daily with All forms of Print Media.

Toeal persons

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older

a

iy
(Y

who Have Dependents but Do
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P i

u who Have Dependents but Do NOT Have LIFE INSURANCE W PHX

New York Times
(Sunday)
89
Locai Daily
Newspapesis)
(Sunday)
120
New York Times
{Daily+Sunday)
& USA Today
59
Local Daity

Newspaper(s)
{Daily+Sunday)
109

Local Daily
Newspaper(s)
(Daily Magazines Catalogs
97 (] 40

Local Daily
Newspaper(s)
(Sunday)
127

Local Daily Newspaper(s)
(Daily
98

Local Daily
Newspaper(s)

(Daily+Sunday) New York Times (Sunday)
112 95

New York Times
(Daily+Sunday)
72

USA Today
Magazines (Daity)
6.7 62

Wall

Street Catalogs

37

New York
Times Journal
(Daily) (Daily)

49 41 All Local...

m who Have Dependents but Do NOT Ha

ve LIFE INSURANCE

mPHX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)

All Local Weekly Newspapers

Catalogs

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

USA Today (Daily)

Books

PHX DMA

Scarborough R2 2025: Aug24-Jul25
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Direct Mail Advertising
[excluding Catalogs)
82 New York
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6.4 60

Local Daily Newspaper(s)
(Daily+Sunday) ) USA Today (Daily)
109 z 59

Local Daily Newspaper(s)
(Sunday)
127

Direct Mail Advertising
(excluding Cataiogs)
80

New York Times
(Daily+Sunday)
12
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112

New York Times (Sunday)
35

USA Today

Magazines (Daily)
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New York Times
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Wall Street
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"Advertising Actions"

P35+ who Have Dependents but Do NOT Have LIFE INSURANCE
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 67,630,975

Local AM/FM Radio 29,302,004 15 4%

Video Streaming Services gEprymm o

Newspapers

0

22,130,709 11.6%

Audio Streaming Services

16,534,815

USA

Billboards 16,421,800

Podcasts 17.591.850

m P35+ who Have Dependents but Do NOT Have LIFE INSURANCE (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P35+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:Sep24-Aug25 Quallintab: 6692 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a . al for Anything «

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



"Advertising Actions"

P35+ who Have Dependents but Do NOT Have LIFE INSURANCE
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites | Ty
Direc Mall N TH
Social Medi | vs
Broadeast, Cable, & Sat TV Ty
Local Broadcast TV ey
Cable TV Networks 810'703 : 7
Audio Streaming Services |

Newspapers

« == CHI

| 593,533 11.0%

| 465318 8.6%

m P35+ who Have Dependents but Do NOT Have LIFE INSURANCE (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P35+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR22025:Sep24-Jul25 Qualintab: 1021

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soefa.al for Anything «
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services
Cable TV Networks

Local Broadcast TV

"Advertising Actions”

P35+ who Have Dependents but Do NOT Have LIFE INSURANCE
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,705,694 41.9%

1,542,161

1,174,715

1,100,702 27.0%

7

688,655 16.9%

741,185

710,789

Local AM/FM Radio

693,591

Audio Streaming Services

417,965 %
Newspapers  prrgm 11.7%
HASHINOTON. DG
418,365 10.3%
Podcasts
m P35+ who Have Dependents but Do NOT Have LIFE INSURANCE (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P35+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON,DC DMA ScarboroughR22025:0ct24-Aug25 Qual Intab: 1425 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe a.al for Anything =
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1 MetLife 55 Advertising Actions

EERENN P35+ who Have Dependents but Do NOT Have LIFE INSURANCE
(Shopped/Visited/Bought past 3mos Due to Ads on %)

SOCIal Medla :1,213,298 37.7%

Websites 1164630

Direct Mail 1851 193 26.5%
Broadcast, Cable, & Sat TV

Cable TV Networks

Local Broadcast TV 410,382

Video Streaming Services

Local AM/FH Radi
Podcasts

Audio Streaming Services
Newspapers SEATTLE-TACOMA

Billboards 198,625 6.2%

m P35+ who Have Dependents but Do NOT Have LIFE INSURANCE (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P35+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA ScarboroughR22025:Sep24-Jul25 QuallIntab: 1201 Share of Everything
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